A Global Opportunity
to Shape the Future

Starting in the United States...



The opportunity...



The U.S. economy is driven by $15.2 trillion in spending...

$15.2

Trillion

U.S. Gross Domestic Product
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. by households, government, and foreign countries.

$10.7

Trillion

$1.9

Trillion
12%

Households Government Exports

Analysis by TRUTHstudio based on US Bureau of Economic Analysis 20717 Summary Use Annual I-O Table



The government portion is managed by professionals,...

$10.7

Trillion

$1.9

Trillion
12%

Households Government Exports
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... and 75% of household spend is on services from
companies whose spending is managed by professionals.

Business to Consumer (B2C) Services

Health care

Housing

Financial services and insurance
Food services

Transportation services
Recreation services

Education services
Communications services
Personal care services
Hospitality services
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So $10 over trillion in spending is managed by professionals.

$2.4

Trillion

16%

Household Institutional Purchasing
Goods
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This institutional purchasing drives 70% of US employment.

+100 million US jobs

70% of US employment
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And it drives an estimated... 67% of US GHG emissions.
10% of global GHG emissions.
and a range of other impacts.

+4 billion Mt CO2e
10% of global GHG
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So institutional purchasers have a strategic opportunity
to send economic signals that shape the marketplace.
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And the professionals who manage institutional purchasing
are uniquely positioned to exercise positive influence.

"



The challenges...



Institutional purchasers do not send coordinated signals.

13



And purchasing professionals do not have shared resources.
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The root challenge is

lack of standardization in
how sustainable purchasing
is defined, guided,
measured, and rewarded.



The solution...



for guiding, measuring
recognizing leadership
In sustainable purchasing?

. A blue sky idea.
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The SPLC brings together a community of professionals...
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... to create a shared program for leadership...

21



... that sends coordinated signals to shift the marketplace.




The timeline...



2012 2013 2014

A [ I

Blue sky idea / Jan 2012

guiding, measuringEN!

recoghnizing leadershipiREETREIRERE
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2012 2013 2014

A

Steering Committee formed / Feb 2012

Anastasia O’Rourke, Co-Chair Yalmaz Siddiqui, Co-Chair
Principal, DEKRA Senior Director, Environmental Strategy
Founder, EcolLabel Index Office Depot

Cynthia Cummis
Manager, GHG Protocol
World Resources Institute

Dennis McGavis
Director of EHS, Sustainability
Goodyear Tire & Rubber Co.

Josh Silverman
Director, OSES
US Department of Energy

US EPA Liaison:
Alison Kinn Bennett
| Senior Advisor

" EPP Program, US EPA

Mark Rossolo
Public Affairs Director
UL Environment

~ Jonathan Rifkin
Green Purchasing Coordinator
| NASPO / City of Washington, DC

| N

_ ] . US GSA Liaison:
Chris O’Brien Nancy Gillis Brennan Conaway
Director of Sustainability Senior Manager Procurement Analyst

American University Ernst & Young, LLC US General Services Administration
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2012 2013 2014

A [ | I

Concept Paper / Aug 2012
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2012 2013 2014

1 1

1

A | |

AASHE Pilot Study / Nov 2012

For institutions of higher education...

purchasing
categories

are estimated to represent

64% g;::\tc?ilng

and

83% impacts

Insight:
Analysis and prioritization sharpens focus; reduces complexity.
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2012

2013

2014

Moderated by
Joel Makower
and broadcast by

| A
Launch Event / Jul 2013
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2012

2013

2014

City of City of San
Portland, OR Francisco, CA
State of
California

| A |

Founders Circle formed

City of
Washington, DC

'}w% Portland
NOVA SCOTIA Community
College

u.s.
DEPARTMENT
of
AGRICULTURE
State of State of
Michigan Minnesota

1
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2012

2013

2014

A |

Strategic Partners engaged

SUSTAINABLE FOOD LABORATORY

1

30



2012

2013

2014

] A ]
Founding Summit / NAS / Aug 2013
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2012

2013

2014

2

Website launched
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2012

2013 2014

A
Membership opens / Oct 2013
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2013 2014
_—

A

Principles released / May 8




2012

2013

. 2014

| A
Annual Meeting / May 20-21
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2012 2013 2014

Program Committees formed / Jul 2014

Technical Advisory
Committee (TAC)
__________ Ad Hoc
Work. Groups
Purchasing Purchasing Purchasing
Category TAG Category TAG Category TAG
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2012

2013

2014

A
Guidance v1.0 release
Dec 2014
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